39213 AG-210 Performance Highlights versus
Specific Measures
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Perfermance Hicnlichts versus Speciilc Measures

Tre DPlavsc's trademarx is percelvsd
=< popular trademark in Canada It Is
~zsculine th=n GuMauris- and less masculine than The ZRDCIT
cozdemark

T = =

2layer's Light's share decline ameng voung males is

czcurring, particularly in the West. Lowever, duMaurier Red =n
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Player's Extra Light's share l1s being maintainred amcng

smokers aged 25 - 49.

Plaver's Filter and Player's Light are perceived to be
milder than Export 'A' and Export 'A' dedium, respectively, bv
m&les under the age of 23. However both ooposition brands offer

LAY

greeter taste than the competitive Player's cffering.
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Male smokers aged 25 to 49 perceivz Plaver's

be slightly stronger than EXpecrt 'A' ZIXtra Light and te have

Player's Fillter and Plaver's Light are perceived by voung
males to Le more masculine than duMaurier Regular. However,

Plaver's Tillter is seen as slightly more masculine than Expert

igrificantly milder
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than Playsr's Light. Hence it is assuvwed Player's Extra Lighs

Player's Filter is not perceived as being un-to-date by
males under 25 years, however Player's Light and Plaver's Extra

Light are seen as being the most modern brands by voung men.
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strateglc Implicaticns

The Player's trademark continues to have the desired

positiening, however rroblems ameng the family members persist.

The decay of Player's Light in the West and correspending
rowrh of duMaurier has continusd. As well, the growth of
Export Medium in Quebec ras not abazad. The ccntinuation ol
+rhege trends serves to rainfercs tha need for oroject Polaris.
2 Plaver's brand wnich reflects a ralevan

masculine cigarette for young —ales is undeniably required.

Plaver's Filter to satisfy this cbjective will
solve pilaver's Filter's imagery prcolems as it becomes the
resiecticon of the trademark pesitizsning. Thus, this year's

or the Player's ramily
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.ot crangsi - they only colint more
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readily to the need Ior Solaris.

Tntersstingly, Plaver's Ll nt Xing Size continues to

experience gecd growth, particularly among young females which

raises the strategic issue of its non-Player's recipe.
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ayer's Extra Light continues to -2 positioned as a milder

5 Lighkt. It remalns 2

rt

horefsre healthier, versicn of Plaver

e ————ETRT

calth oriented alternative fo1r interestad Player's smoKers.
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Tts role will continue to we as such. Given Player's Extra
Light's mild and relatively female pevcepticn, which contradicts

he directicn we are moving wits tne trademark, it ig difficulc

+

to justify a role feor Plaver's EXUra Light wnich is different
wpan specified.
Turther, to actually crange 2laver's ZWIIZ Lizght's

percaezticn among YCUnRg males would invoive expenditures over &

apprecach and Dlayer's Extra Light does fulflill a kav role in its

presenc state.

in crder TO move player's Lignt ur °=n tre masculinity
dimenzicn, we will containue throughour T'89 to fesature creative
whicn reflects fresedom, indepencence =0l gelf-reliance in a
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