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Dacument entitled "The response of the
market and of Imperial Tobacco to the
smoke and health environment

PESPONSE COF TEZ MARKET AND OF

IMPTALAL TOBACCO TO ToE SMOXING AND HEALTH ENVIAONMENT
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imporcant, only 237 conslder the amount of T&YN not important &t all.

Although the incidence of smoking is declining gradually (currently, 407

of all adults, 13 years and over, smoke facrory cigarettes), it is due
to a slight decline in starting rather chan an jncrease in long-term
quitzing which has levelled off 2t 16% of s11 adults. However, 40% of

all z2ulr smokers tried to quit at least once during the past 12 months. “/’

’_

Marketing Opporctunities

Smokinz and Health hes caused a general movement in the market down the
T&h scale. Wherezs in June of 1974, 86% cf all cigaractes 3014 ware of

15 mgs. or more, that figurae 18 currantly ac 63%. Over +he same pariod,

Crarts A and B shew that the four brands concaining less than 6 was. of

B czr now nold a combired 4.57 markst share. We have gvidance of virtuall¥
no cuitting among smokers of chosec trands, and there are indications tha
+he advent of ultra low tar cigarsties has actuzlly rz2cainred some potential

guitrers in the cigarette market by cffering cthzm A viable alternative.
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puring the past year,
whereas only 157 moved upward.
rrands do se because "they want a milder cigarette
previous brznd had "roo buch tar and nicetine"” or
indication of such brand switching cbviously uncov
zain smokers from competitive brands.

Thera are already meaningful segmants a2t 1 mg., 3
could conceivably be new ppportunities at 4 mES.,
mznyv szokers reguire & certain level of

law in TE&N as their physical pakeun
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to T&N levels. That could conceivably create a new area of competicion
asccording to price segdents. Chart E indicates that despite the long-term
dzclire in incidence which we expect Lo continue, we projecct conzinued

groweh in the Capadian cigarette market through 1983 albzitr at a lower

race of increase.
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CHART C

BRAND

1276 Lazunches

Vantage

Czmeo Extra Mild
vatinde Specisl Filrter
Player's Light

Txport “a' Lights

1977 Lzunches

Viscoun:t No. 1
cravea "A" Sp. Mild
3elvedere Extra Mild
wadallion

Tatac Léger

Zo-hmans Special Mild

utlzusizT Spectal vild
. . .
Reos2n L nElLg=E x_.lf__"."‘L.S
1678 Leunches
P H

craven ' Sp. ild

tuzber 7 lights

victt mEAMD T ATNrHES SEINGE 1975

New Brand
Line Ext.
Line Ext.
Line Exct.

Line ExcC.

Line EXt.
Line ESCt.

Line Ext.
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CIGARETTE MARKET BUILDING BLCGCKS

EXPLANATION OF CHaRT E

Calendar Year

R=z1 Values 1961 1970 1577
Cigarette Markst {pillions} 35.7 49.8 £2.8
s2ulc Population 15+ (millions}) 12.0 14.8 27.3
Yo. of Adult Sookers (millions) 3.4 6.3 6.9
Volume per Smoker

Cigzrerces per Year 6770 7897 2920

Cigarettes per Dav 18.5 21.9 2L.4
4fule Incidence % 45.90 42.5 £0.0
incices
Cigarerte Markar 100 138 e
sdult Fopulation 100 123 144
xa. of Adult Szokers 100 115 1:8
Velume »er Smokar 100 17 32
Adult Irncidencze 100 gi 9
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